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Food & Tourism

An Approach To The World
Of The Future

Cairo- Mounir El-Fishawy

Food is an essential component of the tourist industry.
The Food Technology Research Institute & the High
Institute for Tourism & Hotels have co-operated closely
to organize the 1st International Conference & Exhibition
on Food & Tourism: "An Approach to the World of
Tomorrow". The conference will take place at the Cairo
International Conference Center (1-3 March, 2006).

The event is intended to tackle the latest theoretical and practical
developments in the food and tourist industries, review related
activities and

contribute & l.
effectively

towards the ' i
development
of tourism.
Participants
in this global |
event will
include
scientists and
researchers
from national and international universities, research institutes and
centers, scientific societies, non-governmental associations, high
tourist institutions, companies involved with food processing, hotels
and tourism plus various international and Arab organizations.

There are 19 main conference topics: Food safety and quality, new
technologies in the food industry, new technologies in hotel culinary
arts and their effect on tourism, traditional foods and beverages and
their role in attracting tourists, functional food and health, large scale
catering, catering for special groups, the role of nutrition in health
tourism, organic food and the tourist industry, foreign dishes and their
impact on Egyptian cuisine, pre-cooked and fast food in the Egyptian
market, food economics and the hotel industry, food regimes and
menus, food habits and their psychological consequences, ancient
Egyptians’ food habits, human resource development, training in the
tourist industry with reference to food technology development,
sanitation and hygiene in the food and beverage sector and their
impact on tourism and recycling food waste.

Islamic Tourism Magazine will have a stand at the conference along
with a number of food processing, tourist and hotel companies. =
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